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BRAND OVERVIEW
As a widely trusted resource for professional IT support and market-leading information technologies, we know that
effective technology solutions are not created with a cookie cutter approach. It is our clients’ unique goals and needs
that drive the way we deliver our services. Root Point IT solutions are about you and only you, it is as simple as that.
Headquartered in Miami FL, Root Point currently serves clients in the United States, South America, the Caribbean
and Europe. At Root Point, we are committed to productivity. By applying industry best practices for small and medium
businesses we provide cutting edge solutions with well-founded and reliable results. However, our approach remains
simple - your needs spawn our solutions.

Root Point Keywords
Information Technology

Cutting-Edge Solutions

IT Support

Industry Best Practices

Trustworthy

Productivity

Service-Oriented

Results-Oriented

Customizing
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LOGO USAGE
Primary Usage

Logo on Dark Background

The orange Root Point logo may be used on a solid dark background. Be
sure to use solid backgrounds that are dark enough, for sufficient contrast.
This helps the logo stand out in most situations.
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LOGO OVER IMAGES
Logo Over Effective Image

Logo Over Busy Image

In this example, there is sufficient contrast between the orange logo, and
the background colors of blue, black, and purple. This supports the logo
by helping it stand out, increasing visibility.

In this example, the background image is too busy. There is a lack of
contrast between the orange logo, and the background details. This
decreases visibility. Avoid.

Logo Over Low-Contrast Image

Logo Over High-Contrast Image

In this example, there is poor contrast between the orange logo, and the
green background color. Avoid.

Although the colors are neutral in this image, there is too mcuh contrast
between dark and light, and therefore the orange logo gets lost. Avoid.

5

TAGLINE USAGE
Primary Usage

Tagline with Logo Lockup

Tagline on Dark Background

Tagline Over Image
The same principles apply when using the tagline over
an image as described on the previous page ‘Logo Over
Images’. Please follow guidelines for the first example
Logo Over Effective Image, and avoid the other situations.

The orange and grey tagline may be used on a solid dark background. Use solid backgrounds with sufficient contrast, which assists
the tagline in standing out.
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LOGO PLACEMENT
Correct

Wrong
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam
lacinia, orci at blandit commodo, urna tellus accumsan erat, eget
mollis risus lectus ut nulla. Integer at laoreet sem. Vivamus quis
odio in neque finibus placerat. Aliquam sit amet condimentum
felis. Sed eget suscipit orci.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam
lacinia, orci at blandit commodo, urna tellus accumsan erat, eget
mollis risus lectus ut nulla. Integer at laoreet sem. Vivamus quis
odio in neque finibus placerat. Aliquam sit amet condimentum
felis. Sed eget suscipit orci.

Nunc ut lobortis purus. Nulla tincidunt dictum faucibus.
Aliquam pellentesque est magna, porta vehicula sem pharetra
vitae. Donec at euismod dolor, id ultricies felis. Donec sem
arcu, lacinia semper venenatis eu, lobortis at lectus. Vestibulum
urna lacus, ultricies eu libero eget, tempus interdum arcu. Nam
elementum vehicula ex, id maximus augue interdum ac. Sed
faucibus scelerisque lacus sit amet ultrices. Nulla ut lectus tellus.
Nam efficitur urna urna, non tincidunt magna luctus eu.t

Nunc ut lobortis purus. Nulla tincidunt dictum faucibus.
Aliquam pellentesque est magna, porta vehicula sem pharetra
vitae. Donec at euismod dolor, id ultricies felis. Donec sem
arcu, lacinia semper venenatis eu, lobortis at lectus. Vestibulum
urna lacus, ultricies eu libero eget, tempus interdum arcu.
.05-in

.05-in
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• Avoid placing logo too close to edge of page
• Allow at least 0.5-inch of margin space around logo from the top, bottom, or side of page
• Allow 0.5-inch of space around logo from any other content (type, images)
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URL USAGE
Primary Usage Website on its own

Website with Tagline
and Logo Lockup

WWW.ROOTPOINT.COM

Website with Logo Lockup

Lockups are a final grouped design element where
the logo parts (logo, icon, tagline, website) are
combined into a final positioning. The lockup
should always be used exactly as shown -- no
elements may be moved.
For the Root Point lockup, follow previous guidelines regarding logo placement over solid background, image background, and the space around
the entire logo, when positioning the lockup.
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ICON USAGE
Icon on Dark Background

Primary Usage

The same principles apply
when using the icon over
an image as is described
on the earlier page ‘Logo
Usage’. Please follow
guidelines for the first
example Logo on Dark
Background, and avoid
the other situations.

Icon Over Image
The same principles apply
when using the icon over
an image as is described
on the earlier page ‘Logos
Over Images’. Please follow guidelines for the first
example Logos Over Effective Image, and avoid
the other situations.

The icon’s opacity may also
be reduced within reason
in a case where it is to be
used large-scale, and there
will be properly contrasting
type overlaying it.
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BRAND COLORS
Primary Color
CMYK

RGB

Web

Process Color:

C= 0
M = 60
Y = 80
K=0

R = 245
G = 131
B = 69

# f58345

Pantone DS 49-2 C

Note: Use this color to create powerful headlines, accents such as divider lines, and areas of page that need attention.
No more than 15% of page should use the orange color.

Secondary Colors
CMYK

RGB

Web

C = 69
M = 63
Y = 62
K = 58

R = 51
G = 51
B = 51

#343333

CMYK

RGB

Web

C=0
M=0
Y=0
K = 50

R = 147
G = 149
B = 152

#939598

Note: Use this for headlines, accents such as divider lines, and areas
of page that need less attention. May also use as a solid background
as long as type and logo colors are contrasting well.

CMYK

RGB

Web

C=3
M=2
Y=2
K=0

R = 51
G = 51
B = 51

#f4f4f4

Note: Use this for accents such as divider lines, and areas of page
that need less attention. May also use as a solid background.
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FONTS & TYPOGRAPHY
Typography is a powerful brand tool that can add important visual meaning to what is being communicated. Root Point’s typography selection
communicates clearly; is modern, techy; friendly, and flexible in a variety of situations. Proxima Nova is a modern sans-serif typeface notable for its
easy readability. It can be used in headlines, but also works well as body copy.

Proxima Nova Light
Proxima Nova Light Italic
Use for headlines or body copy.

Proxima Nova Regular
Proxima Nova Italic
Use for headlines or body copy.

Proxima Nova Bold
Proxima Nova Bold Italic
Use for headlines or subheads.
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CONTACT

Please refer to these guidelines when creating work under the Root Point brand.
For any questions regarding the use of these guidelines, please contact:

Name?
Title
Email
Phone
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